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Key Findings from                    
America After 3PM 



Overview 

• 10 years of data 
 

• 12 member advisory 
committee 
 

• Funded by:  
o Charles Stewart Mott 

Foundation 
o Robert Wood Johnson 

Foundation 
o The Wallace 

Foundation  
o The Ford Foundation   
o Noyce Foundation 
o Heinz Endowments 
o The Robert Bowne 

Foundation  
o Samueli Foundation  

 



Methodology 

• 30,720 households screened, 56,252 children 
screened and 13,709 in-depth responses 

• Online survey using a blend of national consumer 
panels 

• Data collected between Feb. 28 and April 17 
• Minimum of 200 in-depth responses from each state 

and District of Columbia 
• Margin of Error = less than +/- 1 percent 



How are kids spending their 
time after school?  



 
Participation in afterschool 
programs has consistently 
increased over the past 10 
years, rising by nearly 2 
million children in the last 
five years alone. 
 

Participation in 
afterschool programs 
has grown significantly 

On average, children in an afterschool program 
participate 3.62 days and 7.37 hours per week 
 
45% of the 10.2 million kids in afterschool 
programs are from free/reduced price lunch 
households 



 
The number of children in 
self-care has decreased 
from 2009, but there are 
still 11.3 million children 
alone and unsupervised 
after school.  

The number of children 
unsupervised in the after 
school hours remains high 

On average, children spend 7.37 hours per week 
unsupervised 
 
31% of the 11.3 million kids in self-care are from 
free/reduced price lunch households 

25% 26% 
20% 

Children unsupervised after school 

2004 2009 2014

11.3 M 15.1 M 14.3 M 



Is there a demand for 
afterschool programs?  



2004     
30%  

15.3 million 
 

2009   
38%   

18.5 million 
 

2014  
41%    

19.4 million 
 
 
 

Unmet demand for 
afterschool has increased 
significantly  



Total demand 
 

Total Demand 
 29.6 million children 

# of kids in an afterschool program  

+  
# of kids not in an afterschool program, but who would 

be enrolled in a program if one were available  



What are the benefits of 
afterschool programs?  



 

 
 

2014    89% 
 
2009    89% 
 
2004    91% 

Parental satisfaction with 
afterschool programs has 
always been high, and 
remains so today 



Benefits of afterschool extend beyond children 
and support working parents 



Interactive web dashboards 

www.afterschoolalliance.org/AA3PM 

http://afterschoolalliance.org/AA3PM/index.cfm


Support 
• Parents’ support for public funding of  

afterschool programs 
• Parents’ agree that afterschool programs 

support working families 

Demand 
• Children in an afterschool program 
• Children who would be enrolled in a 

program 
• Children unsupervised after school 

Benefits 
• Parents’ satisfaction with their child’s 

afterschool program  
• Parents’ perceptions of afterschool       

programs 



Individual State Dashboards 



Individual State Dashboards 



Individual State Dashboards 



Takeaways 

• We have seen progress. 
• There are more kids in afterschool and summer learning 

programs 

• The number of children in self-care has decreased 

• Support is strong. 

• Parents value afterschool for variety of reasons.  

• But, demand also continues to grow-more work 
ahead. 

 



How to Advocate        
for Afterschool 



Key Messages 

 • Afterschool Programs  
• Keep kids safe  
• Engage kids in learning  
• Help working families 

 
• At their best when they complement but don’t replicate 

the school day 
 

• Afterschool programs leverage community-school 
partnerships and corporate partnerships 

 



Contact Your Lawmakers 

• Start a letter / email campaign 
 

• Arrange a meeting between parents and district staff. 

http://capwiz.com/afterschool/home/ 



Arrange a Site Visit 

http://www.afterschoolalliance.org/loaEventKit.cfm 



Spread the Word on Social Media 



How the Arizona Center for 
Afterschool Excellence used 

America After 3PM to Advocate 
for Afterschool 



Arizona After 3 PM 
Campaign 

Strategy 
 

Presented by  
Melanie McClintock 

Executive Director 
Arizona Center for  

Afterschool Excellence 
 



Craft a Message 
 
Developed a strategy to: 

• get the most mileage of Arizona’s 6th place national 
ranking 

• increase awareness of the importance of afterschool 
programming & the work of AzCASE 



Craft a Message 
 
Created a one page, two-sided fact sheet of Arizona and national 
statistics: 



Find the Right Partner 
 
Phoenix Mayor Greg Stanton 
Our 2012 Out-of-School Time Champion, known for his advocacy 
for city operated afterschool programming. 
 
Phoenix Union High School District Superintendent,  
Dr. Kent Scribner 
Works with AzCASE on many initiatives and is a proponent of 
afterschool programming especially for older youth. Dr. Scribner 
was honored as the 2014 Arizona Out-of-School Time Champion. 



Spread the Word: MEDIA 
 
Prepared a press release, including quotes from both Mayor 
Stanton and Supt. Scribner, for statewide distribution. 

“Research clearly shows the effects of these programs on a child’s overall 
development,” Stanton said. “Through the City of Phoenix’s out-of-school-time 
programs, students have a great opportunity to learn the interpersonal and 
leadership skills they’ll need to help them succeed on the job.” 

 
Made individual pitches to targeted media contacts. 



Spread the Word: COMMUNITY 
 
Mayor Stanton agreed to present this year’s findings at two 
events where he was speaking: 

• Summit on Disconnected Youth attended by several 
hundred educators & community leaders 

• A Read On Phoenix literacy event 



Spread the Word: COMMUNITY 
 
Key network partners were individually emailed sharing 
Arizona’s ranking and stats and asked to share with their 
stakeholders. Examples of targeted partners contacted were: 

AZ Department of Education 
AZ Dept of Economic Security, Child Care 
    Advisory Committee 
AZ School Administrators Association 
AZ School Boards Association 
AZ Business and Education Coalition 
AZ Community Education Assn 
AZ PTA 
Arizona’s 21st CCLC Vision Team 
ASU’s Morrison Institute 

Children’s Action Alliance 
Coconino Coalition for Children & Youth 
Cox Communications 
Expect More Arizona 
Governor’s Office of Children, Youth & 
    Families 
Stand for Children 
United Way of Tucson, Youth 
    Development Coalition 
Valley of the Sun United Way 



Spread the Word: COMMUNITY 
 
Sample of what was sent to partners: 
 
Arizona Ranked 6th in Nation for Afterschool Programming, But there's still work to be done… 
The Afterschool Alliance's America After 3PM survey ranked Arizona as 6th in the nation for afterschool overall. America After 
3PM is the largest national household survey ever conducted to gauge parent satisfaction and support for afterschool programs. 
 

The results revealed that Arizona parents overwhelmingly support afterschool programming. 97 percent of Arizona parents are 
satisfied with their child’s afterschool program and 84 percent of Arizona parents support public funding for afterschool 
programs. 
 

And the demand for afterschool programs in Arizona is high. America After 3PM revealed that 178,554 children in Arizona, or 16 
percent of all K-12 youth statewide, participate in an afterschool program, yet 318,223 children, or 34 percent, would be 
enrolled if a program was available to them. 
 
But access to quality programs remains a challenge. A challenge that Arizona Center for Afterschool Excellence is taking on, by 
advocating for local, state and federal legislative and regulatory initiatives supporting the expansion, affordability and 
accessibility of quality out-of-school time programs in our state. 
Read more about Arizona After 3 PM & See what's happening nationally in the America After 3 PM Report 
 
<NAME>, these national survey results were announced yesterday. We sent out the narrative above for 
network partners to share with their stakeholders. Hope you will share in one of your upcoming <ORG> 
newsletters and website. 



Spread the Word: USING NETWORK TOOLS 
 
Arizona After 3 PM publicized in AzCASE 

• Newsletter 
• Website 
• Facebook  
• Twitter 

 



Spread the Word: ANNUAL EVENTS 
 

Arizona After 3 PM fact sheet shared: 
•  with 710 afterschool providers attending the AzCASE  
   School’s Out, Make it Count conference, November 15  
•  School’s Out, Make it Count conference exhibitors &  
   workshop presenters 
•  with 260 corporate & education leaders attending the 
   School’s Out, Make it Count Awards of Excellence  
   luncheon 
    

Arizona After 3 PM findings were also verbally shared with 
conference attendees at the plenary session as well as during 
the formal remarks at the Awards of Excellence luncheon. 



Spread the Word: ANNUAL EVENTS 
 

Fact sheet will be continuously used at AzCASE presentations & 
trainings on the Arizona Quality Standards for Out-of-School 
Time Programs.  
 
Example: Last week we were invited by the Pulliam Charitable 
Trust to conduct a training for 40 programs that receive funding 
from the Trust for their summer programs. 



Spread the Word: POLICYMAKERS 
 

Arizona After 3 PM findings will be used as we continue  
implementing our strategy of having individual city councils and 
school governing boards formally adopt the Arizona Quality 
Standards for Out-of-School Time Programs. 



Campaign Results 
 
Arizona EdNews article,  
Arizona School Board 
Association: 
http://azednews.com/2014/10/28/nationa
l-report-parents-give-arizonas-after-school-
programs-high-marks/ 



Campaign Results  
 

Featured by Expect More Arizona, 
relating Arizona After 3 PM to  
Lights on Afterschool: 
www.expectmorearizona.org/blog/2014/10/2
3/lights-afterschool-day/ 



Campaign Results  
 
Article by Coconino Coalition 
for Children and Youth:  
http://news.coconinokids.org/arizona-
ranks-6th-nationally-in-afterschool-
programming/ 



Arizona Center for 
Afterschool Excellence 

 

Melanie McClintock 
480.730.7126 

mmcclintock@azafterschool.org 
www.azafterschool.org 

 



Have a follow-up question?  

Melanie McClintock 
Executive Director 

Arizona Center for Afterschool Excellence 
mmcclintock@azafterschool.org 

Nikki Yamashiro 
Director of Research 
Afterschool Alliance 

nyamashiro@afterschoolalliance.org 

Alexis Steines 
Field Outreach Manager 

Afterschool Alliance 
asteines@afterschoolalliance.org 
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