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What Works:

Lessons from 100,000
Lights On AfterschodlCelebrations
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@ Afterschool Alliance ank you for joining us

The webinar will begin shortly.
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Experiencing Delays?
Try closing out the other programs running
on your computer.

Audio difficulties? Keep this number handy!
Dial: 1-877-860-3058
Code: 1135574

Have a question or comment?
Use the group chat to interact with presenters
and other participants.
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Dan Gilbert

Project Manager
Afterschool Alliance
DGilbert@AfterschoolAlliance.org

Sierra Newhousdragoonanan
Afterschool Ambassador

Project Coordinator

After-School AlStars

Sierra.Newhouse @cityoforlando.net
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Lights On Afterschool B YT ?: P
IS a chance to o B we D
celebrate what
afterschool programs
do to help families + Bright Futures

and communities. LIGHTS ®N AFTERSCHOOL

2018 Rally for Afterschool Programs

@ Afterschool Alliance I



Afterschool provides the building blocks kids

need to succeed in life and school.

Students who regularly
participate in quality HAVE HIGHER

afterschool programs... ERGAL AT
MAKE GAINS RATES
IN READING PARENTS AGREE*
IMPROVE il 27%
WORK HABITS PARENTS AGREE* sav kids oain
y g
ARE EXCITED & GRADES o waorkforce skills,
ABOUT 78 A’ like teamwork,
PARENTS AGREE*  say kids gain skills leadership, and
LEARNING 0 in science, math, critical thinking
BETTER PARENTS AGREE* 826 teChr:'OIOg¥’ .
say kids get engineering
DEVELOP DECISIONS - help with
STRONG 82/0 homework
PARENTS AGREE* say kids get
SOCIAL SKILLS el
78% i Demand for afterschool is growing.

PARENTS AGREE* say kids improve 113 :
e their hehavior 19.4 million kids are left out.

88% at school Help us change that.

say kids develop
social skills

afterschoolalliance.org/AA3PM

*Among parents with kids in afterschool programs

Sources:

http://afterschoolalliance.org/AA3PM
www.researchgate.net/publication/42346373_A_Meta-Analysis_of_After-School_Programs_That_Seek_to_Promote_Personal_and_Social_Skills_in_Children_and_Adolescents
http://educarefoundation.com/wp-eduntent/uploads/EduCare-Foundation_HS_2010-2011.pdf

www.ride.ri.gov/Portals/0/Uploads/Documents/Students-and-Families-Great-Schools/Educational-Programming/21stCCLCs/RI21stCCLC-Impact-Report-2011-12.pdf
www.policystudies.com/studies/?id=32

http://expandinglearning.org/research/vandell/resources/AERA_Promising_Programs_FINAL pdf

www.tea.state.tx.us/index2.aspx?id=3546&menu_id=814

www.k12.wa.us/21stCenturyLearning/pubdocs/14-1167WA21CCLCFinalYear2Report-ed.pdf




SUPPORT FOR AFTERSCHOOL PROGRAMS IS STRONG

More than % =
5]
\
parents with kids in afterschool | %]
programs agree that " el -
the programs help working iy

- D ! ‘R 4} §
parents keep their jobs. ﬁ@ :

of parents support public
funding of these programs.

— www.afterschoolalliance.org/aa3pm

S— Source: America After 3PM: Afterschool Programs in Demand, 2014.
AFTER3PM

PARENTS ARE SATISFIED WITH AFTERSCHOOL PROGRAMS

o of parents with a child in
o an afterschool program

are satisfied overall.

An overwhelming percentage of parents
are satisfied with...

QUALITY OF CARE

A\

& SAFETY

EXCITEMENT ABOUT LEARNING

CE R CEC

7' CRITICAL THINKING

——— www.afterschoolalliance.org/aa3pm

P Source: America After 3PM: Afterschool Programs in Demand, 2014.




More youth than ever before— 4.5 million kids 9.7 million MORE

: . from lower-income would take part if
@ m l ] 0 n families attend programs were available.

: afterschool programs.
—are in afterschool programs.

For every child
in a program, 2 are waiting to get in.
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www.afterschoolalliance.org/aa3pm

By 6th grade, middle class kids have spent
4,000+ more hours in afterschool and summer
learning opportunities than low-income students.

.AME-BQ Learn more at www.afterschoolalliance.org/AA3PM
\

u http://afterschoolallance.org /AAIPM
AFTE R3 PM www.expandedschools.org/sites/default /files/tasc_6000-hours-infographic. pdf

Source: America After 3PM: Afterschool Programs in Demand, 2014.
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Why should | host d.ights On Afterschoavent?

V Call attention to your pr

V For community leaders to see your kids in action
V Highlight the need for more resources
V Start or solidify a relationship with elected officials
V Engage private sector and local business
V Get media coverage and develop media contacts
V Nurture new partnerships and funders
V Build awareness and goodwill in the community
V Give your children, your staff and parents something to

celebrate!
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